WECHAT CAMPAIGN GUESS-THE-PRICE 2021
GENERAL TERMS AND CONDITIONS
Phillip Futures Pte Ltd (the “Organiser” or “PFPL”) is the organiser of the WeChat Campaign Guess-the-Price (“Campaign).
The Terms and Conditions (“Terms”) contained herein, including information on how to participate, will apply to the Campaign.

Campaign Period
1.

The entire Campaign will commence on 1st October 2021 and end on 29th October 2021, for four (4) consecutive weeks
on a weekly basis.

2.

Each week, there will be 1 quiz that runs from Friday 6:00PM to Thursday 6:00PM SGT (“Weekly Campaign Period”).

3.

Submission made AFTER the end of each Weekly Campaign Period will be deemed invalid.

Eligibility & Criterion
4.

Participants who are eligible to participate and win, must be at least 18-year-old and a valid WeChat account holder
(“Participant”).

5.

PFPL reserves the right to refuse the issuance of prize to a winner who is deemed as a Non-Eligible Participant, as follows:
i. All Employees of PFPL and their Immediate Family Members;
ii. All agencies and/or service providers engaged by PFPL (including but not limited to advertising agencies, promotions
agencies, printing companies, event management agencies and any persons assisting or who are involved in the
Campaign) and their Employees and Immediate Family Members.

6.

Participants are required to FOLLOW the Official WeChat Business Account ID: 辉立期货 (“PFPLSG”). The QR Code is
provided below.

7.

Participants are required to ADD the WeChat Account ID: phillipfutures (“Phillip Futures CR”) in order to conduct the
necessary submission and participation of the Campaign. The QR Code is provided herein.
辉立期货

Phillip Futures CR

Participation Process
8.

These are the steps to participate:
i.

Participants have to observe PFPLSG WeChat account to obtain each quiz at the start of each Weekly Campaign
Period.

ii. Each quiz will consist of either a specific Share Equity with its Stock Code OR Futures Contract highlighting its
Exchange and Contract month, of which its price can be publicly obtained via the website of the respective Exchange.
Eg. of Share Equity: Tencent Holdings Ltd, HKG: 0700.
Eg. of Futures Contract: CME COMEX Gold Futures, December 2021.
iii. Participants MUST to submit their answer via the Guess-The-Price Form (the “Form”) before the end of each Weekly
Campaign Period.
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iv. In order to qualify as an Eligible Participant to win the prize, each Participant MUST to establish the following THREE
(3) conditions to Phillip Futures CR WeChat (QR Code provided above) within each Weekly Campaign Period:
a) Share a PFPL Promotion post onto your moment and attain more than 12 likes on the post shared on your moment;
b) Take a screenshot of the post for PFPL to verify; and
c) Submit the screenshot to Phillip Futures CR WeChat.
v. Upon submitting the screenshot to Phillip Futures CR WeChat, PFPL will provide a reply with a link for Participant to
access the Form. Participants must duly follow through to complete the Form and submit the answer.
vi. In the event of Participant submitting multiple entries, PFPL will only accept the very 1st submission submitted by such
Participant.
vii. Eligible Participants recorded with the closest price to the actual Settlement Price, submitted through Phillip Futures
CR WeChat will be deemed as a winner. In the event of a draw situation in each quiz, the earliest submission will
prevail. PFPL’s decision is final.

Prize & Winner List
9.

The answer of each quiz will be announced within two (2) business days’ after each Weekly Campaign Period of each
quiz.

10. There will be three (3) prizes of SGD$20 GRAB Voucher to be won in each respective quiz under this Campaign. Each
Eligible Participant will only be entitled to win one (1) prize in each quiz.
11. PFPL will contact the winners via WeChat for the follow-up of the prize. Winner is required to respond to the prize collection
details and agrees to duly commit to PFPL’s verification process. The issuance of the prize shall be subjected to successful
verification of the identity of the winner to the full satisfaction of PFPL.
12. In the event that the selected winner is, a Non-Eligible Participant, cannot be traced or does/do not respond or claim within
five (5) business days to a winner notification, or refuses the prize, the prize will be forfeited and PFPL, in its sole discretion,
may choose whether to issue the prize to the next-in-line winner/Eligible Participant or forfeited accordingly.
13. Request of prize substitution will not be entertained. No prize transfer, assignment, or substitution by winner is permitted.
If the prize is unavailable for any reason whatsoever, PFPL, in its discretion, reserves the right to substitute the original
prize with an alternative prize with similar monetary value.
14. PFPL reserves all rights to disqualify any incomplete submissions or submissions that did not abide by Clause 8 above.
PFPL further reserves the right to disqualify the participation in this Campaign if Participant: (a) has cheated or committed
fraud on PFPL and/or this Campaign; (b) tampered or attempted to tamper with the participation process/operation of this
Campaign; (c) manipulated or attempted to manipulate the operation of this Campaign; (d) conduct is in breach of the
Terms including providing false information (such as fake accounts, personas or photos) or deliberately withholding
information; or (e) has been blacklisted from previous participation for whatsoever reason.

Ownership & Rights
15. By participating in the Campaign, Participants hereby agree and authorize PFPL, to use at its discretion, without further
compensation, fee, charge or other remuneration to the Participants’ WeChat Account, to disclose and use any of their
names, addresses, personal details, photographs, videos or any likeness of them for promotional, advertising, marketing
and/or publicity purposes (where not prohibited by written law), and to the use of statements attributed to winners of this
Campaign, and any rights in connection therewith.

Limitation of Liability
16. PFPL will not be responsible for (i) electronic transmission errors or delays resulting in Participant’s inability to
participate or other loss, (ii) theft or destruction of or unauthorised access to or unauthorized alterations of materials,
or technical, hardware, software failures of any kind, (iii) lost or unavailable connections, or delayed computer
transmissions, whether caused by PFPL, users, or by any of the equipment or programming associated with or utilised
in this Campaign or by any technical or human error which may occur in the processing of submissions which may
limit, restrict, or prevent Participant’s ability to participate in this Campaign, or (iv) any loss of opportunity to participate in
this Campaign for any reason whatsoever.
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17. By entering this Campaign, all Participants agree to release, discharge, and hold PFPL and its partners, affiliates,
subsidiaries, advertising agencies, agents and their employees, officers, directors, and representatives from any claims,
losses, and damages arising out of their participation in this Campaign or any Campaign-related activities and the
acceptance and use, misuse, or possession of any prize awarded hereunder.
18. Participant agree to indemnify PFPL against any losses, claims, demands, liabilities, costs and expenses for personal
injury or death, loss, damage to property, breach of any obligations, warranty or representation, intellectual property
infringement claims, fines and penalties, which may be imposed on or which PFPL may suffer or incur or which
may be made, instituted or asserted against PFPL arising out of or by reason of negligent acts, omissions, fraud, wilful
misconduct, or a breach of obligations, covenants, representations or warranties by Participant in connection with this
Campaign.

Data Protection
19. By participating in the Campaign, Participants grant PFPL permission to publish the Participant’s name on its marketing
channels and WeChat and Weibo accounts without any payment and/or compensation except where prohibited by law.
Participants agree to (i) the collection, use and disclosure to third party service providers by PFPL, of any personal data
provided by Participant to PFPL in conjunction with the Campaign, for such purposes as PFPL deems reasonably
necessary for the administration and management of the Campaign; and (ii) receiving promotional, marketing and other
publicity information from PFPL from time to time.

Miscellaneous
20. All Information, Post, Researches, Communication transmitted to PFPL, through WeChat Channel(s) solely belongs to
PFPL.
21. Any trademarks, graphic symbols, logos or intellectual property contained in any materials used in connection with this
Campaign, in particular those relating to the prizes, are the property of their respective owners. PFPL is not providing any
financial advice, endorsements or sponsorships to their products or services.
22. No content on this Campaign or it’s advertisement shall be considered an offer or solicitation for the purchase or sale of
any futures, financial or investment products. All information and data, if any, are for reference only and past performance
should not be viewed as an indicator of future results. No content on this Campaign shall be considered as an opinion or
recommendation. (Please read https://www.phillipfutures.com.sg/disclaimer/)
23. PFPL reserves all rights to revise, alter or delete any Terms in the Campaign at any time without prior notice to Participant;
and the right to postpone, temporarily halt, or terminate this Campaign, or adjust the structure, type and distribution of this
Campaign including prizes, at any time and in its sole and absolute discretion. PFPL further reserves the discretion and all
rights in determination of the Eligible Participants, winners, process of the Campaign, and prizes.
24. In the event of any inconsistency between these Terms and any advertising, promotional, publicity and other materials
relating to or in connection with the Campaign, these Terms herein shall prevail. PFPL has the right to the final interpretation
of these Terms. In the event of any dispute, the decision of PFPL shall be final and binding and no further correspondence
will be entertained.
25. A person who is not a Participant governed by these Terms shall have no rights under Contracts (Rights of Third Parties)
Act (Cap 53B) to enforce any Terms of this Campaign.
26. This Campaign and the Terms shall be governed by Laws of Singapore and each Participant agrees to submit to the
exclusive jurisdiction of the courts of the Republic of Singapore.
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